s RESEARCH

GET IN TOUCH //

Fare City is an award-winning London-based think tank and
social enterprise. We believe in the importance of conducting
innovative research that informs, empowers, and provides added
value for our clients and stakeholders.

VWHY //

At Fare City we are passionate about co-
creating fairer cities for our stakeholders. This
includes striving to ensure that our clients
and our collaborators receive a service of
the highest standard with appreciable social
return. For more information, please contact

— rich.I@farecity.org

Fare City understands that accurate and reliable information is fundamental to how city users — our stakeholders — make
decisions. Furthermore, we understand that they are open to innovative ideas which address city mobility challenges,
provided they are backed up by tangible solutions with the potential to be realised. The need to offer such a service has
never been more important. Cities and their transport systems are subject to competing economic and environmental
pressures which have been compounded by the COVID-19 pandemic. This in turn has encouraged rapid behavioural,

institutional, and infrastructural change in cities across the globe.

Fare City recognise the importance of these changes and are well-positioned to offer research services that address
them. Our services are underpinned by our use of robust research methodologies, but aim to go further still. We focus
on how we can leverage social value by following three simple steps. We first identify the gaps which others miss;
secondly, we engage with city users to understand attitudes and aspirations and, thirdly, we apply our communication

OUR SOLUTION // BUILT ON EXPERIENCE //

Our multi-disciplinary team are experienced in delivering award-
winning quantitative and qualitative research that addresses city
transport and urban development challenges.

We are adept at identifying gaps in existing research and practice,
while we work to propose tangible solutions to research questions
and challenges.

We strive to deliver value for our clients, while generating social value
for city users through our bespoke social impact tools.

Our service deliverables include articles, reports, infographics,
videos, podcasts, webinars, and live events; all of which exhibit our
professional and engaging communication style.

Fare City adheres to the Economic and Social Research Council’s
(ESRC) Core Principles for ethical research.

POLICY & REGULATION

Sharing the load is our award-winning research
project investigating non-commercial cargo

bike use in London which;

® draws upon 15 qualitative interviews with a
range of London-based stakeholders and
contextualises their experiences against
London-specific policy and insights.

@ provides three policy recommendations
for increasing non-commercial cargo bike
uptake in the city.

® was presented at the industry-leading
Transport Practitioners Meeting 2020,
won the University of Westminster’s Active
Travel Academy research award 2020, and

has been published as a policy report.
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https://farecity.org/contact/
https://esrc.ukri.org/funding/guidance-for-applicants/research-ethics/our-core-principles/
https://farecity.org/2020/01/10/sharing-the-load-part-one/
https://shows.acast.com/ata-podcast/episodes/active-travel-media-awards-the-interviews?s=08
https://shows.acast.com/ata-podcast/episodes/active-travel-media-awards-the-interviews?s=08

GET IN TOUCH //

At Fare City we are passionate about co-
creating fairer cities for our stakeholders. This

22 CONSULTANCY

Fare City is an award-winning London-based think tank and B includes striving to ensure that our clients

social enterprise. We aspire to work with like-minded il @nd our collaborators receive a service of

. . , , L . . the highest standard with appreciable social
organisations to help them to identify, prioritise and deliver their retum? For more informaﬁo,f' pp,ease contact

city mobility objectives. — rich.I@farecity.or

WHY //

Fare City recognises the important role which organisations in the transport and urban development sector play in
providing services for the benefit of city users. Their work has never been more vital, as cities across the globe contend
with competing economic and environmental pressures which have been compounded by the COVID-19 pandemic. In a
fast-changing environment, many organisations seek clarity on how they can best position themselves as they continue to
deliver services on behalf of their stakeholders.

Fare City offer consultancy services designed to help organisations not only adapt to this fast-changing environment, but
to thrive within it. We are adept at identifying ways in which organisations can implement strategic decision-making to
leverage the benefit of their services in the most efficient way for their stakeholders. Furthermore, we can assist
organisations in producing a range of content which is designed to achieve this. It may be that organisations have an idea
which they wish to implement, but simply do not have the resources or in-house experience to be able to deliver it.

OUR SOLUTION //

@ Policy and strategic review and development.

® |Internal and external organisation-focused research.

Delivering workshops and webinars (both internal and external).

Disseminating and communicating our clients’ work via a range of
written, spoken, and visual media, including articles, reports,
infographics, videos, podcasts, webinars, and live events.

Leveraging additional value from our services for both our clients and
their stakeholders using our bespoke social impact tools. These
signpost how we can identify, engage, and apply value across the

service from inception to completion. We produced a podcast for Wheels for Wellbeing

BUILT ON EXPERIENCE //

We worked with inclusive cycling charity Wheels for Wellbeing over a
three-month period to deliver;

@ Policy analysis and recommendations.

@ A graphically improved and user-friendly
‘Guide to Inclusive Cycling’.

® Strategic advice designed to support the
charity’s trustees define and realise longer-
term objectives.

® A bespoke social impact framework to
identify and measure the social value which
we generated through our work with the
organisation.

cels for Wellbeing / TfL

® These services were delivered via the
use of internal reports, external document
redesign, a roundtable, a podcast, an article,
and a press release.

Credit: Wi


https://wheelsforwellbeing.org.uk/
https://wheelsforwellbeing.org.uk/wp-content/uploads/2020/12/FC_WfW-Inclusive-Guide_FINAL_V03.pdf
https://farecity.podbean.com/e/street-side-talks-episode-2-isabelle-clement/
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GET IN TOUCH //

At Fare City we are passionate about co-
creating fairer cities for our stakeholders. This
. includes striving to ensure that our clients =
| and our collaborators receive a service of |
« the highest standard with appreciable social
return. For more information, please contact

communities to raise awareness about how their members can
be empowered to make better mobility choices.

WHY //

Fare City’s status as a community interest company (CIC), is testament to our commitment to work in the interests of city
users and their communities. City communities have been hit especially hard by the COVID-19 pandemic as the high
density of cities, coupled with limited space and variable air quality, has been exacerbated by the need to socially distance
and rely on private vehicles. We believe that city users and their communities would benefit from access to initiatives which
promote greater awareness and enhanced opportunities, serving to empower them to consider making better mobility

Fare City believe in the power of engaging with communities, to understand how the lived experience of their members
informs their current mobility needs and their future aspirations. Fare City recognise that changing city users’ attitudes is
dependent on a range of interconnected factors. However, every one of us can still choose to make better transport choices,
provided we have both the knowledge and the options to be able to do so. If you represent a community who want to better
understand the mobility needs of your stakeholders, with a view to raising awareness and empowering them, then select
one of our community services.

OUR SOLUTION //

We work with public, private and third sector organisations who want to raise awareness among their stakeholders
about how they can be empowered to choose better mobility choices.

We leverage additional value from our community services using our bespoke social impact tools. These signpost how
we can identify, engage, and apply value across the service from inception to completion.

We create opportunities for city users and community members to upskill, and to develop and demonstrate their
understanding of city transport issues via mentorship schemes and promotion on the Fare City website.

BUILT ON EXPERIENCE //

We helped to empower students to make more sustainable
mobility choices by:

Working directly with management and students to develop and deliver a
collaborative awareness and engagement project.

Engaging with multiple year groups via an assembly, an a
and a mentorship programme, which enabled students to publish articles for the
Fare City website.

Co-creating a bespoke social impact framework which identified and measured
the social value which we generated through our work with the school



https://farecity.org/2021/01/14/gen-z-student-survey/
https://farecity.org/2021/01/14/gen-z-part-one/
https://www.northolthigh.org.uk/
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